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LUKE SKYWALKER
The Last Jedi himself, Luke Skywalker is set to have 
a more prominent role in this film as he trains Rey in 
the ways of the force on the planet Ahch-To.

The trailers so far have hinted at a much more 
sombre Luke than the bright-eyed, bushy-tailed 
farm boy we first met in A New Hope, so it will be 
interesting to see how the character pans out.

GENERAL LEIA ORGANA
Leader of the Resistance and played to perfection by the late Carrie 
Fisher. Leia’s world has seemingly been turned upside by her son’s 
transition to the dark side and the rise of the First Order.

Now with the loss of Han Solo, how will Leia cope in leading the 
galaxy’s fight against evil?

REY
From scavenger to 
heroine, Rey got in 
touch with her force-
sensitive side in The 
Force Awakens. Now 
she has travelled to 
Ahch-To to train with Luke 
– the one man who may be able to hone her 
abilities. Will Rey remain true to the light, or be 
tempted by the dark side?

FINN
Ex-stormtrooper Finn saw the light in The Force Awakens and joined 
up with Rey and Han Solo on a mission to topple the First Order.

His adventure is set to continue in The Last Jedi with rumours he will 
be visiting the previously unseen casino city of Canto Bight.

POE DAMERON
Superstar pilot and Resistance fly-boy Poe showed 
off plenty of skill with his X-Wing in helping the 
Resistance to bring down Starkiller Base.

A lot of the details about Poe’s arc in The Last 
Jedi are being kept under wraps though he is 
reported to be sharing a lot more screen time with 
General Leia.

KYLO REN
The angsty heir to Darth Vader’s mantle and son of General Leia and 
Han Solo, Kylo Ren had his world shaken in The Force Awakens with 
the arrival of another force-user, Rey.

After killing his father, what will the road ahead hold for this tortured 
student of the dark side?

SUPREME LEADER SNOKE
Big-bad Snoke was only glimpsed as a hologram 
in The Force Awakens. In true Star Wars style, this 
chief architect of evil was kept enigmatic throughout, 
though the trailers indicate we will finally see Snoke 
in the flesh in The Last Jedi.

Played by master of motion-capture Andy Serkis, 
we can’t wait to see more of the sinister puppet-master 
behind the evil First Order.

NEW PLAYERS
ROSE TICO

Maintenance worker Rose 
is set to become Finn’s 

new partner in action. 
released footage hints 

at her joining him on 
what appears to be an 
undercover mission, and supposedly 
she will be accompanying him to Canto 

Bight. We look forward to seeing what 
adventures this new duo will get up to.

‘DJ’
Probably the best kept secret 

about the new film is Benicio Del 
Toro’s character, who at this point we only know 
as ‘DJ’. Rumour has it that he will be sharing some 
screen time with Finn and Rose on Canto Bight, and 
we can’t wait to see what Hollywood-heavyweight 
Benicio will bring to the Star Wars universe.

VICE ADMIRAL AMILYN HOLDO
Jurassic Park’s Laura Dern steps into the shoes of 
this new character who is reported to be one of the 
Resistance’s high-ranking leaders. Supposedly she 
will clash with Poe over how the continued war with 
the First Order should be fought.

LIEUTENANT CONNIX
Though she did have a very minor role in The Force 
Awakens, Lieutenant Connix will supposedly be a more 
prominent figure in The Last Jedi. Played by Carrie 
Fisher’s daughter Billie Lourd, any shared screen 
time with her late mother is sadly sure to resonate 
emotionally with the audience.

As we prepare for our return to A Galaxy Far, Far Away, let’s remind ourselves of 
a few key players in the Star Wars universe, and say hello to some new faces . . .

An entire galaxy 
of special effects

Luke Skywalker’s return – miss you, we have

Force goodies will 
be with us – always
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When Disney bought Star Wars, 
it gave fans a lot of New Hope

Will The Last Jedi live up 
to expectation?
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When it was first announced that Disney would be 
producing a trilogy of Star Wars sequels, much of 
the buzz was around the return of the characters 
from the original three films. Suffice to say, when 
it was announced that Harrison Ford, Carrie 
Fisher and Mark Hamill would be reprising their 
respective roles of Han Solo, Leia Organa and 
Luke Skywalker, the internet almost crashed. 

Though while audiences of 2015’s The Force 
Awakens were treated to a wealth of screen time from 
Carrie and Harrison, Mark’s character – and the key 
protagonist of the original trilogy – served mainly as a 
plot device. Indeed, Mark himself only appeared in the 
final scene of the film, and didn’t speak.

With the release of The Last Jedi however, Mark 
is set to return to centre stage and the anticipation 
surrounding the true return of his character has been 
electric.

Mark first stepped into the shoes of frustrated 
intergalactic farm-boy Luke Skywalker 40 years ago. 
The original trilogy saw the character evolve from an 
idealistic young man, bored with the monotony of 
his life on the edge of the galaxy, to a powerful-but- 
conflicted hero with more than his fair share of daddy 
issues. Luke’s emotional journey through the original 
trilogy resonated with audiences all over the world 

and was a huge part of what captured 
the imagination of viewers like no sci-fi 
franchise had done before.

While we have seen Luke both as a 
young pup and in his prime, we will 
now, in The Last Jedi, be meeting 
old-man Luke, the warrior sage. But 
will this be the same man we knew and 
loved? All indications are, it will not.

When we left Luke at the end of 
1983’s Return of the Jedi – the last 
chapter in the original trilogy – we left 
a victorious leader of a righteous 
rebellion, celebrating with his 
friends and looking optimistically 
toward the future. When the Force 
Awakens arrived in cinemas it was 
made apparent that Luke’s future 
hadn’t quite worked out as planned 
and the Jedi Knight had gone into 
self-imposed exile. Trailers indicate 
Luke has grown into a disillusioned 
and weary version of his former self, 
who is marred by bitterness and a loss 
of faith.

On the decisions made by 
director Rian Johnson regarding 

the development of his character, Mark has been 
quite vocal. Reportedly he initially told Rian that he 

‘fundamentally disagreed’ with the direction he 
had taken the character in. Though, it is said that 
once Johnson’s ideas about Luke were explained, 
Mark quickly came round to the director’s way 

of thinking, finding the latest chapter of his 
character’s arc a ‘thrilling experience’.

Since the commercial success of 
the original trilogy, Mark has enjoyed 
a varied and interesting career. While 

continuing to star in a number of film 
and theatre roles, he’s become best 
known since Star Wars for his work 
as a voice actor – famously so as 
the voice of The Joker in Batman: 
The Animated Series.

Now at 66 years of age, he’s 
returned to the role that first 
made him famous, and in 
this 40th anniversary year we 
welcome both him and Luke 
back with open arms. 

We can’t wait to see what 
the next stage of the epic 
journey brings for both of 
them.

Star Wars: The Last Jedi opens to the public on 
Thursday, December 14. Here’s a list of cinemas where 
you can enjoy the film:

WOLVERHAMPTON
Cineworld: Bentley Bridge Leisure Park, Wednesfield 
Way, Wednesfield, Wolverhampton WV11 1TZ
Tel: 0871 2002000 Web: www.cineworld.co.uk
Lighthouse Media Centre: The Chubb Buildings, 
Wolverhampton, WV1 1HT  
Tel: 01902 716055 Web: www.light-house.co.uk 

WALSALL
Showcase: Bentley Mill Way, Walsall WS2 0LE
Tel: 0871 220 1000 Web: www.showcasecinemas.co.uk

DUDLEY
Showcase: Castle Gate Way, Dudley DY1 4TA
Tel: 0781 220 1000 Web: www.showcasecinemas.co.uk

Odeon: Intu Merry Hill, Brierley Hill, Dudley DY5 1SY
Tel: 0333 014 4501 Web: www.odeon.co.uk

STAFFORD
The Stafford Cinema: Newport Rd, Stafford ST16 2HH, 
Tel: 020 7483 9580 Web: www.thestaffordcinema.com

WEST BROMWICH
Odeon:  Cronehills Linkway, West Bromwich B70 7NN
Tel: 0333 014 4501 Web: www.odeon.co.uk

The Star Wars saga is a pop culture 
phenomenon the likes of which cinema 
has rarely replicated. Yet probably the 
series’ greatest contribution to the legacy 
of movie-making is the development in 
special effects.

Industrial Light and Magic (ILM) is the visual effects 
company founded by George Lucas specifically to 
fulfil the extraordinary vision he had for the original 
1977 film. While some of the fantastic battle scenes 
of the original trilogy may now look a little dated, the 
cinematic techniques used to create them were – at 
the time – groundbreaking.

For 40 years, ILM has remained a leader in its 
field, persistently pushing special effects innovation 
forward to allow directors to create scenes and 
sequences from the most fantastical limits of their 
imagination.

ILM’s developments in blue-screen technology 
and stop-motion animation for the original trilogy laid 
the groundwork for the special effects required for a 
multitude of films made over the next two decades. 
Without the innovations and constant boundary pushing 
of the studio, treasured classics such as E.T and 
Ghostbusters may have looked very different.

ILM continued to reach for the stars, pushing 
developments in CGI technology to the limit. The 
culmination of this in the 1990s was the creation of 
one of the first ever fully digital movie characters, 
that, in fact, would feature in the first film of the Star 
Wars prequel trilogy. Jar Jar Binks is probably the 
most ridiculed character in Star Wars history, but the 
milestone of his creation – through motion-capture 
and CGI rendering – was a crowning achievement for 
ILM, and has paved the way for other CGI characters 
such as the The Last Jedi’s big-bad, Supreme Leader 
Snoke, to make their mark on the world of cinema.

As technology moved forward, so did the 
boundaries, and ILM continued to push them. The 
greatest testament to the innovation of the studio in 
recent years has without question been the superb 
digital recreations of the late Peter Cushing and the 
‘young’ Carrie Fisher that featured in 2016’s Rogue 
One: A Star Wars Story. Both being incredible feats of 
digital creation, their characters were brought back to 
life with an astonishing – and almost haunting – air of 
physical accuracy.

With most of the stunning CGI footage that surely 
awaits us in The Last Jedi having been kept firmly 
under lock and key, we wait with bated breath for the 
wealth of visual delights that ILM have in store for 
us. Though if the trailers are any indication, the film 
will be a feast for our eyes as well as our hearts. For 
now, we simply bow to the visual effects studio whose 
pioneering work made films such as Jurassic Park, 
The Terminator and Avatar possible, and proved that 
the limit of cinema need only ever be the extent of the 
human imagination.

I 
still remember the first time I saw it. 
I was five and my best friend and I 
were huddled with his three older 
brothers around their parents’ TV. The 
room was quiet, but the atmosphere 
was electric. 

Naturally, my friend’s brothers were already 
seasoned veterans of A Galaxy Far Far Away and 
had hyped it up enormously. It was the first time 
I remember feeling genuine anticipation. This, I 
knew, was going to be good. The fact that it turned 
out to life changing, however, I was not prepared 
for . . .

From the battle scenes on planet Hoth to the lightsaber 
showdown in Cloud City, and – of course – the most 
famous paternity secret in history, I was hooked. Hook, 
line and sinking. I ran home at a speed the Millennium 
Falcon’s failed hyperdrive would have envied to tell my 
dad all about the baddest baddie in the universe, ‘Dark 
Radar’ (apologies fanboys . . . I was five, after all). 
Promptly correcting me on the lead villain’s name 
– Darth Vader – my dad said he’d also seen this 
film, and that there were two others, and the one I’d 
watched wasn’t even the first.

Star Wars captured my imagination as it had 
done with children and adults since its release 
in 1977. Within six months of watching The 
Empire Strikes Back I’d memorised every line 
from the original trilogy. And for the next 
five years I devoted all of my pocket 
money to expanding my collection of 
merchandise and toys. The prize of 
my collection? My telescopic green 
lightsaber just like the one Luke 
Skywalker had in Return Of The 
Jedi. 

Luke was unquestionably the 
hero of my youth until, of course, 
the news came that fans had 
always dreamed of. The story 
wasn’t over, and in fact, it 
was only the beginning.

The announcement 
of the impending 

prequel trilogy that would chronicle Darth Vader’s journey 
to the Dark Side sparked a furore the like of which cinema 
had rarely seen. It also cemented the hold that the 1990s 
re-release of the originals had taken on a new generation 
of fans. My excitement knew no bounds – this time I was 
going to be a part of the saga, seeing a new Star Wars 
film when it first arrived in cinemas.

After seeing 1999’s The Phantom Menace for the 
first time, as far as I was concerned, Luke could take a 
running jump. The young Obi-Wan Kenobi was the new 
man in town, and I couldn’t wait to trade in my tattered 

green lightsaber for one in Kenobi’s signature 
blue. Though the prequels have been famously 
criticised around the world, for me, the dream 

was kept alive over the next six years with the 
release of Attack of the Clones in 2002 and 
Revenge of The Sith in 2005. 

But then came the 
heartbreak. Once again it 
was all over. I remember 

my 18-year-old heart 
sinking as I 

read a review of Revenge, which was 
simultaneously an obituary of the saga. 

Silence the ion cannons, shut down the 
battle droids, Star Wars was no more, and we 

would never see its like again.
Or would we . . ?

With the dream of making the Kessel 
run in less than 12 parsecs firmly in the 

dust, it was a cold day at the office nearly a decade later 
when the news that no one had expected arrived. For 
US $4 billion, Disney had bought Lucasfilm, and with it 
the production rights to one of the most celebrated film 
franchises in the world. Pretty soon the dream of many 
people was confirmed; this was no trophy purchase, the 
house-of-mouse meant business, and the reels would 
soon begin rolling. Star Wars was back.

With the release of Star Wars: The Force Awakens in 
2015, the hearts and minds of fans the world over were 
taken back to a place they thought had closed its doors 
forever. J.J Abrams’ reboot of the saga was a success, 
followed in 2016 by the equally well-received anthology 
movie, Rogue One: A Star Wars Story. Now, in the 40th 
anniversary year of the original movie, fans are set to 
watch the second chapter in the sequel trilogy, Star Wars: 
The Last Jedi.

SUPERB
As ever, director Rian Johnson has kept many of 

the details of the film shrouded in secrecy. Though if 
the trailers serve as an indication, fans are set to enjoy 
a blockbuster smash that will live up not only to J.J’s 
superb revitalisation of the series, but to the legacy of the 
original trilogy itself.

Giddy with excitement over the new film, I have decided 
to reflect on what the franchise reboot means to me. I 
know, it’s just a film. But to me, and many others, I’m not 
sure it is. Whenever I watch A New Hope – the original 
film – I can still smell the garage where my dad laboured 
long and hard to turn a bicycle pump and a broomstick 
into my first wooden lightsaber. When I close my eyes to 
the speeder bike chase in Return of The Jedi I can still 
feel the grass against my hands from when my friends 
and I recreated it with our Star Wars Micro-Machines. 
And whenever I revisit The Empire Strikes Back, I’m 
transported straight back to my best friend’s living room, 
flanked by his three brothers, waiting for the adventure to 
begin . . . And I don’t just mean the film.

Star Wars is a conduit back to my childhood, and 
sometimes it’s great to remember being a kid. Chances 
to do that can be few and far between, but I’m confident 
that Luke, Leia and the rest of the gang will take me there 
again, and I absolutely can’t wait. Enjoy the movie, and 
may the force be with you all.

From Ewok teddy bears to the app-controlled 
BB-8 droid, Star Wars’ merchandising has been 
a unparelled success story of its own for four 
decades.

Even in the years between film releases it has 
been rare for toy shops not to stock Star Wars 
goodies, and many fancy dress emporiums 
have built their business on the popularity of 
the Stormtrooper helmet and the Princess 
Leia bikini.

The real impact Star Wars has had 
on pop culture can be measured not 
through box office takings, but by the 
popularity of the franchise’s product 
range. This has grown over the decades 
from toys, housewares and clothing to 
feature just about everything you could 
think of; particular favourites of ours 
being the Millennium Falcon guitar 
and the R2-D2 engagement ring. Never 
has any film franchise spawned and sustained 
such an wide extension of its brand. Only the Harry 
Potter series has come close; though at only 16 
years since the release of the first film, time will tell if 
Pottermania can live longer than Star Wars fever.

COMMERCIAL
No one could have predicted that the Star Wars 

merch-bubble would have grown to the size that 
it has, though it would seem that a savvy young 
filmmaker from California may have recognised its 
potential from day one.

The story goes that George Lucas, following his 
commercial success with 1973’s American Graffiti, 
pitched his idea for his next project – a ‘space 
western’ – to several production studios to no avail. 
It was only when he gained the support of Alan Ladd 
Jr. – Head of Creative affairs at Twentieth Century 
Fox – that Star Wars got some interest. The board of 
directors at Fox however were unconvinced of the 
project’s worth and so a deal was done that would 
in theory minimise their financial risk: George would 
forego a $500,000 directing fee, but would instead 
keep all licensing and merchandising rights for 
himself. The decision would cost the studio billions.

To date, the merchandising arm of the Star Wars 
franchise has made over $32 billion, and this is 
estimated to be increasing by $1.5 billion per year.

With Disney reportedly planning enough new Star 
Wars productions to last into the 2030s, we wait with 
baited breath to see how the franchise’s product 
range will continue to evolve.

WHO’S WHO?

WHERE TO WATCH

BY DAN 
MORRIS
JEDI IN TRAINING


